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QOverview

Birdstop Drones came to For You Media with no social presence. FYM built everything in interactions month to month

from scratch: platforms, strategy, brand voice, content pillars, and a posting cadence

designed to introduce a highly technical product to the right audiences in a credible,

compelling way.
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FYM developed and executed a full social media strategy focused on brand
awareness, audience education, and establishing Birdstop as a serious player in the
drone technology space. Content was built around three core pillars: introducing the )
in one-month followers
brand and product, demonstrating real-world use cases for law enforcement and
critical infrastructure, and building credibility through thought leadership. LinkedIn

was identified early as the primary platform given the B2B nature of the business,

with Instagram, Facebook, and X built out as supporting channels.
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Insights Apr 14 - May 13

Views 2 4.3K >

Interactions 172 >

Last 60 days Mar15 - May 13

Social Media Results

From March to April, total impressions grew 321% from 6,123 to 25,810,

interactions increased 355% from 350 to 1,592, and LinkedIn followers grew by
261. Instagram more than doubled its following with story impressions up 116%

and Facebook tripling its impressions and post views month over month.
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Manufacturing the next generation of American drones in
Detroit.

@ Ink.bio/Birdstop

Professional dashboard
Tools and resources just for businesses.
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product, team, and real-world use cases.




