
DRINK 1ST LEAF

Result
In three months, FYM rebuilt the content strategy, implemented a consistent

cadence, produced organic and UGC content, and laid the foundation for a

structured influencer program supported by blog integration.

Within three months, Instagram impressions increased significantly and website

traffic grew by 200%, fueled by a refined content strategy and cohesive brand

messaging.

Overview
1st Leaf partnered with FYM for a full Instagram reset and brand repositioning.

Their content was limited to a niche fitness audience and did not reflect the

elevated wellness lifestyle they aimed to represent. The objective was to

broaden appeal, refine visual storytelling, and align product imagery with a

premium, lifestyle driven brand.
1M+
IMPRESSIONS

within 24 hours from the
campaign

Before
Cold, AI-generated, masculine wellness

After
Warm, lifestyle led, aspirational wellness


