BLAZE N CHILL

Overview

Blaze N Chill partnered with FYM to reset and realign their social presence with

their evolving brand direction. The goal was to remove outdated THC
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establish a cohesive, consistent brand identity.
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Result

In three months, FYM relaunched their social strategy with a professional

in the month of December

product and founder shoot, refined visual direction, and consistent posting
cadence. This drove follower growth, stronger brand cohesion, and a more

credible foundation for sustained awareness and engagement.

QOverview

FYM executed a full digital overhaul for Blaze N Chill to reflect their evolving
brand direction. We removed legacy THC messaging, replaced Al heavy visuals
with original and UGC content, and introduced trend driven creative aligned with
their audience. Through a consistent posting cadence and refined positioning,

the brand achieved increased visibility, stronger engagement, and sustained
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